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I work with businesses to turn their ideas into great 
designs. By getting to know each client's vision, I 
create beautiful and genuine designs that connect 
with their audience, making sure every design tells 
a story.

designing 
experiences,
shaping brands

Proficient in: Brand Strategy, Brand Design, Graphic Design, Adobe Creative Suite,
Figma, WordPress(No Code Front End Development), UI/UX Design, Photography,
Art Direction, Motion Graphics, Videography 

brand &
experience
designer

dideoluwa
ololade



gamp

Gamp, a device repair and insurance company, needed a 
complete brand overhaul.  Their existing branding, including a 
generic device icon logo, wasn't memorable and didn't 
communicate the company's focus on customer service or 
its role in helping people protect their valuable devices and 
the memories they hold.  The challenge was to create a new 
brand identity that would resonate with their target audience, 
clearly articulate their services, and establish gamp as a 
leader in the device repair and protection market.  Ultimately, 
the goal was to transform gamp from an unknown player into 
a trusted and recognizable brand that customers would turn 
to for their tech needs.
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Fix. 
Repair. 
Protect

a b c d e f g h i j
k l m n o p q r s t
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stay 
plugged

your
device
plug

reliable device repair, 
no matter what

never miss the best 
minutes on screen

getgamp.com

get started PlusJakarta 
usJakarta 
aSansPlus

Plus 
Jakarta 

Sans

Who’s your plug?

#TheGadgetGuy

covered by gamp

Life’s precious things
…covered

Feel the ga_p

gamp
@gamp_ng

never
a break
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Watch Brand Film here 

https://vimeo.com/1064616607?share=copy


Cargoplug

The rebrand from Jand2Gidi to Cargoplug was all 
about creating a more reliable, fast, and transparent 
logistics service. I focused on building a strong brand 
identity that solves common problems in 
cross-border shipping, like delays and hidden costs. 
Through research and feedback from focus groups, I 
made sure Cargoplug’s new identity connects with its 
audience, making it a trusted choice for individuals and 
businesses looking for smooth international shipping.

B R A N D  I D E N T I T Y

Transforming 
Jand2Gidi into
Cargoplug



001

Designed
for Delight,
Delivering
Happiness.

THE QUICK
BROWN FOX
JUMPED OVER
THE LAZY DOG.

The Quick
Brown Fox
Jumped 
Over The
Lazy Dog.











Watch Brand Film here 

https://vimeo.com/994638755


Inbloom
Stories 

M A R K E T I N G  D E S I G N S

InBloom, the MTV Staying Alive Foundation's 
flagship campaign, uses powerful storytelling 
to address critical gender issues. 
I contributed to the "In Bloom" short film 
anthology, a project in partnership with 
Paramount Global and the Bill and Melinda 
Gates Foundation, which features five films by 
female directors from around the world. 



These films tackle topics like period poverty, 
child marriage, and gender-based violence, 
aligning with the UN's gender equality goals.  
The anthology premiered on Paramount+, 
Pluto TV, and MTV internationally before 
becoming available on YouTube.









Prep in HIV Prevention /
Domestic Abuse
Awareness

M A R K E T I N G  D E S I G N S

The MTV Shuga Naija campaign, in collaboration with 
USAID and CCCR Nigeria, focused on raising awareness 
around Pre-exposure Prophylaxis (PrEP) and domestic 
violence. Through a combination of strategic design, 
storytelling, and digital engagement



The goal was to educate targeted 
audience  on the importance of 
Prep in HIV prevention, amplify 
conversations on domestic 
violence using digital content to 
drive awareness and behavior 
change.







Chude&
Ego Foundation

M A R K E T I N G  D E S I G N S

The Chude & Ego Foundation, founded by Nonso Okpala, is 
dedicated to transforming low-income communities through 
free world-class education and social impact initiatives. 

One of its flagship projects is a secondary boarding school in 
Uga, Anambra State, providing high-potential students with 
quality education and career development opportunities. The 
foundation also partners with companies to offer internships, 
mentorship programs, and further education sponsorships, 
ensuring long-term sustainability through an endowment model 
.











Autospend
M A R K E T I N G  D E S I G N S

As part of their rebranding and marketing efforts, I worked 
with the team as a freelance designer, creating static banners, 
blog post banners, and simple motion graphics videos that 
aligned with their new brand identity and enhanced their 
digital presence. 

My work contributed to their transition from Collect Africa to 
Autospend, ensuring a consistent and visually engaging brand 
experience across digital platforms. This collaboration 
reinforced my expertise in designing for fintech brands, 
combining clarity, functionality, and visual appeal to support 
business growth 







Cowbell
Coffee

M A R K E T I N G  D E S I G N S

For Cowbell’s coffee product promotion, I crafted a campaign 
that blended the brand’s familiar, approachable tone with a bold 
new energy. The visuals and messaging were designed to 
position Cowbell Coffee as a rich, everyday 
indulgence—smooth, affordable, and made for those on the 
move. 

Through warm-toned photography, relatable scenarios, and 
inviting product placements, the campaign highlighted the 
comforting experience of a Cowbell coffee moment, 
reinforcing its place as a trusted choice in the morning ritual of 







9mobile
wearables

M A R K E T I N G  D E S I G N S

For 9mobile’s Wearables campaign, I led the creative direction 
for product photography, capturing the sleek, modern aesthetic 
of their digital watches, Fitbit devices, and earphones. 

The visuals showcased the flexibility and style of the wearables in 
everyday use, aligning with 9mobile’s vibrant, tech-savvy 
identity. I also developed motion graphics to support digital ads 
across the brand’s online shop platform—creating a dynamic, 
engaging narrative that elevated product appeal and boosted 
on-platform visibility.





Harpic
Toilet Cleaner

M A R K E T I N G  D E S I G N S

To launch Harpic’s new Bathroom Cleaner, we built on the 
brand’s strong association with toilet hygiene by introducing its 
"twin"—a product equally powerful for the rest of the bathroom. 
Using the big idea “Harpic has a twin,” the campaign playfully 
reinforced the idea of double protection, positioning the new 
cleaner as the perfect complement to the trusted toilet solution.
 
Through simple, memorable visuals and messaging, we 
emphasized that Harpic now goes beyond the bowl—offering 
complete bathroom hygiene with the same unbeatable strength 
consumers already know and trust.









wurk data
U I  D E S I G N

I designed the website for Wurk, a data and consulting platform tailored for 
startups and enterprises in Africa seeking reliable market insights. Built in Figma, 
the design simplifies how users access aggregated industry reports and connect 
with expert consultants—cutting through the usual time-consuming process of 
sourcing data. 

The site clearly communicates Wurk’s two flagship solutions: Wurk Data, offering 
ready-to-use industry insights, and Wurk Consulting, providing tailored research 
for large corporations. With a clean, intuitive layout and sharp visual hierarchy, the 
website reflects Wurk’s promise of speed, accuracy, and strategic clarity.







I designed the landing page for Hack4Livestock, a national hackathon aimed at 
transforming Nigeria’s livestock sector through technology and innovation. The 
goal was to create a visually compelling and informative experience that 
communicates the urgency, opportunity, and impact of the initiative. 

Using clean layouts, bold typography, and purpose-driven imagery, I crafted a 
scrollable narrative that speaks to diverse applicants, developers, entrepreneurs, 
policymakers, and farmers alike. Key elements such as the objectives, eligibility, 
prizes, and application CTA were clearly structured to drive conversions. The 
design balances accessibility and ambition, aligning with the broader mission of 
the FMCIDE, Ford Foundation, and Luminate to build a more data-driven and 
sustainable agricultural future.

Hack4Livestock
U I / U X  /  L A N D I N G  PAG E







Nigeria at 
VivaTech 2025

E X P E R I E N C E  /  S PAC E  D E S I G N

I led the design of the Nigeria Pavilion and supporting visual assets for VivaTech 
2025, Europe’s largest tech and innovation event. Tasked with representing 
Nigeria’s innovation potential on a global stage, I developed a cohesive visual 
identity that blended cultural elements with a bold, tech-forward aesthetic. 

From pavilion layout concepts and large-format banners to digital screens, 
brochures, and branded merchandise, every asset was crafted to spotlight 
Nigeria’s thriving startup ecosystem and government-backed innovation efforts. 
The result was an immersive, visually striking presence that amplified Nigeria’s 
voice in the global tech conversation and attracted investors, partners, and 
attendees alike.











At the top of the pavilion, a large LED screen displayed a vibrant collage spotlighting outstanding Nigerians in entertainment, 
sports, and technology—a bold tribute to the country's global influence and creative excellence.







View Motion Files Here

https://vimeo.com/user108427369
https://vimeo.com/user108427369
https://vimeo.com/user108427369


dideeyitayo@gmail.com
me@dideoluwa.xyz

Let's create
something
remarkable
together!




